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3.2.1. Institution has created an ecosystem for innovations and has initiatives for 
creation and transfer of knowledge (patents filed, published, incubation center 
facilities in the HEI to be considered) 
 
3.2.1 – The institute has created an ecosystem for Innovations and initiatives for the creation and 
transfer of knowledge for B.Com and BAF students. 

1.Ecosystem for innovations in BJCC - 
2.BJCC initiatives for the creation of knowledge 
3.BJCC  initiatives for the transfer of knowledge 

1. Ecosystem for Innovations in BJCC-  
The BJCC has been an institution that  nurtures students  so that they are  ready to face the corporate 

world. The BJCC has established an ecosystem for innovations wherein  the study of  new concepts, 

learning  new techniques, implementing innovative ideas to gather better results for the industry and its 

customers takes place.  The recent proposition of the ecosystem for innovations aims to reassess 

traditional Accounting and  Financial structures as well as corporate structures as a whole. Also we 

have initiated many workshops on patents and IPR to instil in our students the importance of 

innovation. 

 
2. BJCC Initiatives For Knowledge For Creation- 

 Research Conference -  Various  corporate experts and their  associates  took dedicated efforts to 

organize a symposium, seminars and talk shows. It was a thought churning  and nurturing process 

for discussing  numerous financial topics such as, 



 
 
 
 

 
 
 
 
 
 

  

 

 

 

Ø Banking and  Insurance- Features and crux of banking, need for credit, variations in 

insurance, Current Trends in the Banking and Insurance Industry etc. 

Ø Accounting and Finance- A study on the functions and applications of accounting and 

finance in the accounting and finance departments of a company, a study about the 

obstacles encountered by the Accounting and Finance departments in terms of the 

intervention of Artificial Intelligence (AI),etc. 

Ø Corporate world at large –  Recent trends, speculations, structure, culture, and operations 

of  business organizations, the interactions between businesses, their employees, customers, 

and other stakeholders.  
 
Information Technology-A Study on Cybersecurity Threats in the 

Digital Age, A Comprehensive Study on Digital Locking Systems. The conference aim was to 

learn the various aspects of corporate  horizon which covers all departments along with the ICT  

development or innovations and its influence or impact on corporate operations, also information 

services with regards to company  faculty. 

The research conference leads to the contribution towards increasing the collective knowledge of 
commerce. All the concepts have been presented in this conference articles which will help 
students and industry to think over it. There was an equitable portion of research papers received in 
this conference. 



 
 
 
 

 
 
 
 
 
 

  

 

3. BJCC  initiatives for transfer of knowledge 
A. Persianna- The BJCC organises a college festival called PERSIANNA. This is an event 
organised by students of B.Com and BAF. It is a 3-day grand event which is organised every year 
in the month of  February for the past 8 years (since 2012). This Festival involves all acts like 
marketing, budgeting, public relations, organising, management, etc. The motive behind this 
festival is to develop the spirit of team building  by creating a glimpse of the actual business  
environment which will eventually benefit them in the future. 
 
 



 
 
 
 

 
 
 
 
 
 

  

 
 

 
 



 
 
 
 

 
 
 
 
 
 

  

 
 
 
 
 
 

 
 
 



 
 
 
 

 
 
 
 
 
 

  

 
 
 

 
 
 
 
 
 
 



 
 
 
 

 
 
 
 
 
 

  

 
 
 

  
 
 
 
 
 
 



 
 
 
 

 
 
 
 
 
 

  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 

 
 
 
 
 
 

  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 



 
 
 
 

 
 
 
 
 
 

  

 



 
 
 
 

 
 
 
 
 
 

  

 



 
 
 
 

 
 
 
 
 
 

  

 



 
 
 
 

 
 
 
 
 
 

  

 



 
 
 
 

 
 
 
 
 
 

  

 
 



 
 
 
 

 
 
 
 
 
 

  

 



 
 
 
 

 
 
 
 
 
 

  

 



 
 
 
 

 
 
 
 
 
 

  

 



 
 
 
 

 
 
 
 
 
 

  

 
 

 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 

 
 
 
 
 
 

  

Proceedings of the conference 
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